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Your Customers are Listening

Advertise your Franchise on Top Streaming Services

made simple
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What is digital audio

Why it is important for Franchises
Tapping into digital audio

What is AudioGO

Franchise Examples

Exclusive Offer
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Digital Audio is an Integral Part of our Everyday Lives.

With streaming music, smart speakers, podcasts, and connected cars — people listen to 2 hours of digital by lunchtime.

audiogﬂ(l) audio advertising

AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA



Audio is a Big Part of the New Normal We Live in Today

83% 60% 42%

Of consumers say Of consumers that Of consumers say
they are listening to hold radio in high that radio has helped
as much or more regard and trust it to them deal with the
radio as before the deliver timely current crisis.

pandemic. information regarding

the COVID outbreak.

. il audio advertisin
SOURCE: Nielsen: ‘Radio is Comfort Food in Times of Crisis’ (March 16, 2020). Data is for US market. dll d | DgO -

https://www.nielsen.com/us/en/insights/article/2020/radio-is-comfort-food-as-media-consumption-rises-amid-covid-192-pandemic/
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https://www.nielsen.com/us/en/insights/article/2020/radio-is-comfort-food-as-media-consumption-rises-amid-covid-19-pandemic/

5 Reasons To Include Digital Audio Into Your Marketing Strategy

You can analyze and measure campaigns with the following metrics to nail marketing tactic

Easy-To-Track and strategy: Impressions, Clicks, Reach, LTR, ad breakdown across targeting, and more.

Target users by DMA, County, City or even Zip Codes. Can also reach users based on their

Hyperlocal Targeting inferests and status.

How do we reach customers when they drive, jog, or listen to their favorite podcasts at home?
Audio ads can reach these customers where display ads fail to, allowing us to reach users at
different, important moments during their day.

Effective When Visual

Ads Are Helpless

Cost-efficient Affordably reach thousands of listeners on premium streaming services.

High Listener Nielsen Media Lab study shows audio ads have a 24% higher recall rate than traditional display
E i ads. According to the Midroll Media Report, 60% of podcast listeners made a purchase after
ngagemen listening to a podcast audio ad.
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https://www.spotifyforbrands.com/en-PS/insights/the-power-of-audio-chapter-2/
https://rainnews.com/midroll-media-survey-finds-60-of-listeners-made-purchases-from-podcast-ads/

@ Digital Audio Connects Franchises With
. y their Local Audience.

|  New opportunity for franchises to reach people when
¥ screens are off.

O W
Extremely Personal & Undivided
Immersive Attention

- Precisely Target Transparent &
Your Community Measurable
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But...
as a franchise,
you could not buy audio advertising on
premium digital radio stations without large

mininmum spends.

Until now.



AudioGO Enables You to Easily Add Audio Advertising to Your

Digital Campaigns

Advertise on Pandora, iHeart, and other premium radio stations -- with a
$250 minimum spend. Don’t have an audio ad? No problem. Audio ads can
be made for you.

Great targeting ensures you reach your target audience. Target by age,
gender, location (zip, city, county, DMA, state), language (Spanish or
English), interests, and music genre (including talk radio and podcast).

Easy to Get Going, Easy to Track Progress. Be up and running in 5
minutes. Real time dashboard gives you progress against spend, uniques,

impressions, age, gender, interest, status, and more.

“This was the first time that | had friends and family texting me that they had
heard/seen our ad. The exposure was great! The clearly displayed data from
IF A our campaign really helped guide us for future campaigns. This gets you the |
bang for the buck!” . ! audio advertising
-- Cedar Point Health aUdIDgO
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Brain Training Franchise uses AudioGO to help franchisees stay

relevant in their community

 The Story

« Working with the franchise to distribute AudioGO to
franchisees.

* Needed to reach specific zip codes and demographics.

« Wanted an outlet that would complement their other
efforts.

e The Results

* AudioGO offers materials, training, ad production and
support for franchisees.

«  Work together to ensure Franchisees are setup for Learnin R x l"’]iﬂ
. One-on-One Brain Training Centers Virtual Training
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It's Easy to Get Started

" d e Blog FAQ Log in
. Go to audiogo.com audiogo CIDN -

. . . Audio Advertising Made Simple.
) Settlng Up your fl rSt Campalgn ta keS Create audio ad campaigns on the streaming

abOUt five minutes_ services your customers love.

D
- All webinar attendees get $100 off

when you run your first campaign using
code ‘GOIFAWEB100'. What is AudioGO?

AudioGO is a self-serve platform that makes it easy to create, schedule and run audio ads

across premium audio publishers like Pandora, iHeartRadio, Tuneln and Entravision.
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http://www.audiogo.com/

Questions?
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Thank you for attending!
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