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From Likes to Sales: \

The Power of Local Social
For Your Franchise
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Meet Today’s Speaker

Jennifer Stevenson
VP of Product Marketing & Strategy, Uberall
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How do you manage social media marketing?

Corporate Controlled Highly Localized
<€

>

Repurposed Corp
Campaigns

Crumbl Cookies @
o

You'll have a PEACHY day after trying our new Peach Sugar ft. Peachie Os® cookie! &

An orange and yellow peach explosion rolled in white sugar and topped with a Trolli Peachie
Os® ring gummy!

Where are our fruity cookie lovers at!? | = #CrumblTogether #CrumblCookies

Corporate Owned
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How do you manage social media marketing?

Corporate Controlled Highly Localized
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Repurposed Corp Corporate Campaigns
Campaigns Lightly Localized

Crumbl Cookies @ o Pinch A Penny Pool Patio Spa (McKinney, TX)
=Y i@

July 4,2021-Q
You'll have a PEACHY day after trying our new Peach Sugar ft. Peachie Os® cookie! & Happy 4th of July from your West McKinney Pinch A Penny! We hope your day is full of fun in
An orange and yellow peach explosion rolled in white sugar and topped with a Trolli Peachie the pool!

Os® ring gummy!

v 5 .
Where are our fruity cookie lovers at!? |~ #CrumblTogether #CrumblCookies
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You'll have a PEACHY day after trying our new Peach Sugar ft. Peachie Os® cookie! &

An orange and yellow peach explosion rolled in white sugar and topped with a Trolli Peachie
Os® ring gummy!

Where are our fruity cookie lovers at!? |~ #CrumblTogether #CrumblCookies

Corporate Campaigns
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Pinch A Penny Pool Patio Spa (McKinney, TX)
July 4,2021-Q

Happy 4th of July from your West McKinney Pinch A Penny! We hope your day is full of fun in
the pool!
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Enabled Localized
Campaigns

Texas Roadhouse (Union City, CA)
5d-Q

We donated food to the Cal State East Bay Nursing Program for their orientation for incoming
Nursing Students! Congratulations to all the Nursing Students starting their
journey! 3y Thank Cinita and Audrey for choosing us to support them! @

. ! » Smoothie King (7322 Mentor Ave, Across from Points East Plaza, Mentor, OH)
w is at Eastside Volleyball Club.
February 15 - Mentor, OH - @

Yesterday the Eastside Volleyball Club celebrated Valentines Day with SMOOTHIES! @@ 3 We
can't think of a better way to celebrate ourselves- thanks, girls! «, * #RuleTheDay
@eastsidevolleyball #SmoothieKing #EastsideVolleyballClub
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Enabled Localized
Campaigns

5d-Q
We donated food to the Cal State East Bay Nursing Program for their orientation for incoming

Nursing Students! Congratulations to all the Nursing Students starting their
journey! 3y Thank Cinita and Audrey for choosing us to support them! @

@ Texas Roadhouse (Union City, CA)
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is at Eastside Volleyball Club.
February 15 - Mentor, OH - @

@eastsidevolleyball #SmoothieKing #EastsideVolleyballClub
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" , Smoothie King (7322 Mentor Ave, Across from Points East Plaza, Mentor, OH)

Yesterday the Eastside Volleyball Club celebrated Valentines Day with SMOOTHIES! @@ 3 We
can't think of a better way to celebrate ourselves- thanks, girls! ., * #RuleTheDay
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Franchisees Manage
Local Marketing

B Caroline Daniel - Farmers Insurance
1d-Q

Happy Father's Day to all the Dads out there!! 3 g» =

i‘\\\m///‘

FARMERS

INSURANCE
Caroline Daniel Agency

HAPD®V TATHTD'CNAV

.., Farmers Insurance - lan Rubin
=0

Dad jokes. Dad pants. Dad advice. Grateful for the guys who give us their best. Happy Father's
Day!

Franchisee Owned




Survey Results
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Leveraging Your Local Advantage

55%

of businesses are
leveraging
geo-targeted ads on
these platforms

712%

of businesses have
social media pages
on platforms like
Facebook &
Instagram
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https://get.uberall.com/benchmark-local-digital-marketing-maturity/

The Cookies
& Algorithm
Changes

Let’s talk about navigating:

The decline of cookies.

The rise of the algorithm.

The local advantage.

@ treatwell_uk @

The TreatWell Example

Organic + Paid + Local = Successful Marketing Campaign

TREATWELL_UK
< Posts Follow

6 likes

treatwell_uk Summer is (finally) on its merry
way, so here are some of the 'it' treatments
you're going to want to try this season &2

(You can thank us later) &)

What's your go to trend for summer? Let us know
in the comments below £ &4 #summer

| hair & beauty

online

Instagram Post:
6 likes
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Targeted Instagram Ads:
19% more bookings than goal



National Organic vs. Local Organic vs. Local Organic + Paid
(Good) (Better) (Best)

NATIONAL CAMPAIGN LOCAL SOCIAL @

Y O
78%

of customers want
location-based ads

Q0 0

PUBLISHING Broad reach Hyper targeted

ENGAGEMENT Low engagsement ——  Amplified Engagement

ADVERTISING | yery Expensive More Value, Greater

ROI
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Most Popular Social Networks Worldwide

As of January 2023, ranked by number of monthly active users in millions

Facebook 2,958

YouTube 2514 Facebook and Instagram have the
biggest potential for franchises

WhatsApp brands to generate revenue

Instagram

WeChat

TikTok

Facebook

Messenger 221

Douyin
Telegram

Snapchat

0 1,000 2,000 3,000
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Social Sells

Social media is the fastest growing revenue source

of users said they took action after seeing a

8 7 % product or service on Instagram—such as

purchasing or visiting a store

was the average online shopping basket size
worldwide in Q2 2022
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Tap Into Your Local Advantage

LOCAL

Personalization

CONSUMERS VALUE LOCAL RETAILERS HAVE
Convenience Nearby Advantage
e Speed and ease of purchase = | e Available inventory
e They also value experience e In-person experience

& price
e Buyand return

e Option to add offers,
discounts

By tapping into what nearby customers value, local retailers can unlock revenue
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How can you
empower tfranchisees
in social marketing 0?2

01 Involve franchisees without losing brand control

Leverage your local advantage with hyperlocal targeting

without losing brand
control? 03

Provide guardrails and best practices for collaboration and
content-sharing
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The “Meta” Challenges to Deliver
Hyperlocal Social and Ads

Meta Ads Manager is not built for the unique needs of franchise businesses.

Typical pain points:

e Campaign setup is complex and requires expertise
e Too many barriers to connect to local Facebook pages

e Too much work to create multiple different types of creative for each social
ad placement (Stories, Reels, Feed, Messenger) for each location

e Too complex to create local ad copy, with specific local offers that include
conversion tracking

Without the right tools, a true local strategy can seem unattainable.
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One message to many is not how brands e=== ...
stand out or engage on social media
today

#MothersDay #HIghlandParkwhisky #LIkeAMother

Please enjoy Highland Park responsibly.

NATIONAL CAMPAIGNS

Awareness- Less targeted, No connection to
focused more expensive location network

point of purchase performance reporting

+ Call to action lacks + Macro-level



You can drive 2-3X more conversions
with brand-controlled, locally-targeted,
personalized social ad campaigns

LOCATION-BASED CAMPAIGNS

Awareness + conversion More targeted, Greater local
focused campaigns lower cost engagement

campaigns comparing national, regional, and local campaigns

+ Higher converting + Improved performance insights driven by




Toppers Pizza Finds Pertect
Ingredients for Local Engagement

To increase local search visibility, maximize ROAS, and simplify
marketing, Toppers turned to Uberall. The solution gives the corporate
team a central hub to oversee local marketing, while being easy enough
for franchise owners to use daily.

I:I 25 ROI increase with paid local social, compared to
X traditional print and radio ad spend

_o 132% YQY increase in impressions from paid posts

EUJ 770/ Of locations appear in the Google 3-Pack for
0 the search term “pizza delivery”
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https://uberall.com/en-gb/customers/toppers-pizza-finds-perfect-ingredients-for-local-digital-marketing-engagement

10:37 al T

< Toppers Pizza &
SpeCIﬁC Offe IS O Home Menu Reviews Photos Posts Vid
& Toppers Pizza @
23 May - &

There truly are some bad alliterative food days out
there. Imagine the limitations if we had to pair our
meals with a starting sound. Thankfully,... See more

Time of day o

Personalized Local

Specific day o

Social in Action

Specific locations o

Better than Wild-Rice Wednesday,
Three-Bean Thursday, or Flaxseed Friday

Toppers Pizza

Seasonal ads

o (7 Shop on Website (~ )

(e ° g. grad u at i O n) Www.toppers.com
A O B 0 @
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Staying Ahead of 01 What are the latest trends in franchise marketing?
the Curve:

Emerging Trends 02 The potential impact of emerging technologies and platforms
and Future

. . Encourage franchise marketers to embrace innovation
Considerations 03

and adapt their strategies accordingly
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REVIEWS

Al Reply Generator

Let AI help you respond to social reviews faster

Get appropriate review responses with a single click.

=> Get smart response suggestions from OpenAl that consider
the review text, star rating, and business type

=> Remain full control over what you send to customers as you
can edit the Al-powered response suggestion

=> Impress customers and improve your local search ranking
as you respond to reviews individually and in a timely manner
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Welcome back ehab.aboud+webinar@uberall.com & | EN A

€2 Dashboard Customer feedback

@ An
All Posts (134) Q %= Filters Last 7 Days v Newest First v/
[ Accounts
-~
© Locations . "‘
[@ Customer R 2972 Westheimer Rd, Santa Ana, IL
feedback
o All(134) ® Johnny Howard
n Com >
Starred (2) Jun 28,2
ponse lib We love your brow
Ap| L @ [lf) 4 *
Sm
% Conversations
(@ Publish @ Johnny Howard
G Review
</ Ad
Facilisis eu felis, quis volutpat. Amet, ac amet ipsum
quisque pellentesque.
& UserRigh




L.ocalized AI-Powered
Recommendations

Based on your vetted location data set, the chat recommends:

& » Q

Products Services Offers Special Events
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Typically responds in 1 minute

Welcome to Athletica
Shoes! How can I help you
today? &

« Opening hours ' | % Products

Hey, do you stock Firefly trainers?

- )

4 4

s
<
- oy
y 1~ Gl
’ i
A
‘.-‘.'. e
. e, —
2 -

Firefly Sportswear Firefly Sportswear
3'07 - Trainers 4'07 - Trainers
152,95 € 120,95 €
View More View More
<

Firefly Sportswear
1'07 - Trainers

152,95 €

View More
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Say Hello to Your
Digital Revenue
Assistant!

AI-Powered Chat Responds.
You Make Money.

JOIN THE WAITLIST

JOIN THE WAITLIST

< @ Firefly Sportwear

Hello, what brings you here today? ’

Hi! I bought a pair of your sneakers
online, but they don't fit well.
Can I return it?

&Y Bot answer

Based on our return policy, you can return the purchased items
within 14 days of purchase by either requesting a return from
here or returning it to the store.

Great! Can I find other sizes in the
store?

Yes, here are the available sizes
for Firefly Sportswear - Fly 01

35 36 37 38 39 @ ACt'Vate AI
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Thank You!

Jennifer Stevenson

VP of Product Marketing & Strategy, Uberall
lennifer.stevenson@uberall.com

IIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIII


mailto:jennifer.stevenson@uberall.co




O 1 Targeting capabilities of social media ads
Targeted,

- Techniques for creating effective social media ads
Personalized Local 0?2

and lead generation campaigns

Advertising &
Lead Generation

Performance-based marketing at your fingertips

04 Local social media offers more cost-effective
advertising options
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LOCAL AD CAMPAIGNS HAVE GREATER IMPACT, LARGER ROAS

The Uberall approach is proven
to drive higher engagement,
at a lower cost. 2-3x better at driving

conversion
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